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Education
• Business Quarterly
• Careers 
• School Holidays 
• Pens of Children 
• Whānau Support
• ANZAC Day
• Trucking 
• International Nurses’ Day 
• Road to Zero 
• Expert Column

Lifestyle
• Home
• Christmas
• Wedding/Party Guide
• Valentine’s Day 
• Hops and Grapes 
• A&P Show
• Mother’s Day 
• Father’s Day 
• Property Guide 
• Video and Photography 
packages 

Community 
• Get Social
• Meet the Team 
• School Holidays 
• Volunteers
• Ballance Street
• Pens of Children 
• Wall Planner
• A&P Show
• Election Coverage 

Explore
• Business Quarterly 
• Discover Tairāwhiti 
• Eat, Shop, Play and Stay 
• Hops and Grapes 
• A&P Show 

Health
• New Year, New Me
• Golden Years
• White Ribbon 

• Road to Zero 
• Gumboot Friday 
• Daffodil Day 
• International Women’s Day
• International Men’s Day 
• International Nurses’ Day 
• Kids Safety 
• Go Green 

Rural
• Business Quarterly 
• From The Land 
• Ram Sales 
• Bull Sales 
• Hops and Grapes
• Forestry

Charity 
• ANZAC DAY 
• White Ribbon 
• Daffodil Day 
• Gumboot Friday

What we 
focus on

The Gisborne Herald is a daily afternoon newspaper for the Tairāwhiti region 
that has been keeping its loyal readers informed for nearly 150 years. It was 
first printed in January, 1874 and is one of the few remaining independent 

dailies in the country. 

At the heart of The Gisborne Herald are people and connecting our community 
with the region’s stories, personalities and the advertising of local businesses. 
We are here to inform, to engage and to help make connections for the people 
and businesses of Tairāwhiti.

Most of our readers are habitual — whether they enjoy settling into their 
favourite chair to read the daily paper delivered to their mailbox, or picking 
up milk, bread and the newspaper while having a chat over the counter. Many 
readers also connect online to our news service, providing opportunities to 
deliver your messages in an engagement media with a brand that is trusted.



Regular 
engagement

Twice weekly

Weekly

Wednesday & Saturday

Focus on the Land: includes rural news and local profiles.

Monday

Monday Marketplace: Great value spot advertisements.
Tuesday

Kidz Only: Puzzles, games and kids news.
Trade & Services Directory: Your guide to the best trades and services companies.
Thursday

Property Guide REINZ: Residential, rural and commercial properties listed for sale with  
local agents.
Entertainment & Arts: “The Guide” includes a gig guide, artist profiles and films.
Good Food: Guide to takeaway and dining restaurants/eateries in Gisborne.
Friday

Literature: Book reviews and author profiles.
Saturday

Weekender: With a local flavour, profiles, fashion, food and DIY.

Tuesday

Health: A page dedicated to improving the health of Tairāwhiti people.
Environment: Alternates with the health page and aims to raise awareness and helps make 
changes to benefit our environment.

Last Wednesday of each month

Go-2 Guide: Glossy guide featuring the upcoming month’s events.

Fortnightly

Monthly



January
16

A-Z of Kids Health & Safety
This ABC wall chart helps to teach children how to be healthy 
& safe, and is used extensively in schools. Businesses are able 
to sponsor a letter of the alphabet and promote their service.

31

New Year, New Me (was Healthy Living)
A brand-new feature covering everything about healthy food, 
exercise, wellbeing and setting personal goals for a busy year, 
whilst remaining balanced. 

February 
3

He tangata, he tangata, he tangata (was Whānau 
Support)

At this time of the year we are all struck from the financial 
fall-out from the busy silly season where the financial 
woe, the stresses of family life and working together to 
accommodate work life balance are kicking in, causing 
stress and tension. This is an opportunity to provide real-life 
authentic advertising from your business, agency or service 
so people that need it the most can find you through He 
tangata, he tangata, he tangata.

7

Valentine’s Day 
Gift ideas for loved ones. 

20

Golden Years (1)
Golden Years is a twice-yearly publication, especially 
interesting to people who have retired or are considering 
retirement, and their families. Content comprises a mix of 
current affairs, lifestyle opportunities plus health and fitness 
information, making it a “must read” for this significant and 
influential group in our community. 

22

From The Land (1)
Autumn edition - A seasonal rural publication featuring 
personal interest stories about local farming people. It 
includes history of farming in Gisborne, the science of 
farming, a rural calendar,  and latest market information.

Meet the Team 
At this time of year we often have had a reshuffle of the 
team and maybe it’s time to reintroduce yourself to the wider 
community or have you lost touch with the community – 
well, introduce yourself with Meet the Team. 

March
3

Get Social
Feature promoting clubs in Gisborne, a great opportunity to 
boost membership!

8

International Women’s Day
Celebration publication of successful women in Te Tairāwhiti 
in different sectors such as business, non-profit, and 
voluntary. 

13

Business Quarterly (1)
Giving up-to-date information on the state of the economy, 
Business Quarterly documents how the lead players, 
Council, Iwi and other key parties influence the economic 
development of this region. Multiple issue discounts apply.

27

Home Feature (1)
Biannual home feature covering stories about DIY projects, 
renovations, new builds, interior design ideas, cooking, 
gardening and more!

29

April School Holidays Page 
Promoting holiday programme ideas for school-age children.

Careers 
Promoting entrepreneurs, careers, internships and 
apprenticeships in the region to influence careers in youth 
and adults who wish to reinvent themselves with a new 
career path. 

Meet the Team 
At this time of year we often have had a reshuffle of the 
team and maybe it’s time to reintroduce yourself to the wider 
community or have you lost touch with the community – well 
introduce yourself with Meet the Team. 

April
6

Don’t Drink & Drive – Easter (Road to Zero)
Drink-driving is one of the largest causes of death and injury 
on New Zealand roads. With this in mind, we publish a feature 
“Stay Alive... Don’t Drink and Drive” in time for the Easter 
weekend.  

14

Eco-guide (Go Green)
Your brand new guide for environmentally friendly shops, 
cafes and other businesses. This is a great place to state that 
you care about our environment and tell people what you do 
to keep our planet safe.

24

Lest We Forget
This feature includes information about the various services 
and events to mark ANZAC Day. 

May
5

Mother’s Day
Feature promoting products and services for Mother’s Day 
gift ideas. 



12

International Nurses’ Day
International Nurses’ Day is celebrated around the world 
every May 12, the anniversary of Florence Nightingale’s birth. 
Nurses are a vitally important part of New Zealand’s health 
care system and it’s great that we are able to set aside a day 
to thank all nurses for the wonderful contribution they make.

26

Forestry Awards 
Eastland Wood Council Forestry Awards are to benefit 
forestry in exciting ways and allow all aspects of the business 
and region to come together and focus on the skilled 
professionals and encourage and uplift the industry for the 
Eastland region. 

31

From The Land (2)
Winter edition - A seasonal rural publication featuring 
personal interest stories about local farming people. It 
includes history of farming in Gisborne, the science of 
farming, a rural calendar,  and latest market information.

June
2

Don’t Drink and Drive – King’s Birthday weekend 
(Road to Zero)
Drink-driving is one of the largest causes of death and injury 
on New Zealand roads. With this in mind, we will publish a 
feature “Stay Alive... Don’t Drink and Drive” in time for the long 
weekend. 

7

Angus Bull Sales
Profiling Angus breeders’ sales in the region. 

12

Business Quarterly (2)
Giving up-to-date information on the state of the economy, 
Business Quarterly documents how the lead players, 
Council, Iwi and other key parties influence the economic 
development of this region. Multiple issue discounts apply.

19-25

Volunteer Awareness Week
This feature promotes the outstanding work local volunteers 
do and how much we depend on them. Profiling some 
standout volunteers, this feature also promotes voluntary 
organisations and volunteer vacancies. 

26

July School Holidays
Promoting holiday programme ideas for school-age children.

30

Get Educated
This is a great opportunity for early childhood, schools, 
and tertiary educators to promote themselves and let the 
community know what is great about them and what they 
have to offer. The feature includes a half-page or quarter-page 
editorial with photo which will highlight your achievements, 
education opportunities and teaching philosophies. 

Meet the Team 
At this time of year we often have had a reshuffle of the 
team and maybe it’s time to reintroduce yourself to the wider 
community or have you lost touch with the community – well 
introduce yourself with Meet the Team. 

July
7

Trucking
With hundreds of truck movements daily to the port alone, 
the trucking sector in the region is huge. This publication 
focuses on trucking and transport companies as well as the 
services and secondary businesses involved in the industry.

21

Locally Owned
We all know how important it is to support local enterprise. 
This feature shows a comprehensive collection of local 
businesses and celebrates their history in Gisborne. The 
pages will follow a “Business Profile” concept, comprising a 
half-page or full-page colour advertisement promoting your 
business including editorial and a photo.

28

Home & Lifestyle Expo
The Gisborne Home & Lifestyle Expo has the largest amount 
of advertising and promotion for this type of event, meaning 
your business has maximum exposure to hot prospects. Held 
August 5 & 6 at the Farmers Air Event Centre.

August
14

Golden Years (2)
Golden Years is a twice-yearly publication, especially 
interesting to people who have retired or are considering 
retirement, and their families. Content comprises a mix of 
current affairs, lifestyle opportunities plus health and fitness 
information, making it a “must read” for this significant and 
influential group in our community.  

23

Wedding Guide/Party Guide
The perfect wedding or party requires careful planning and 
our 2023 Wedding & Party Guide will be packed with useful 
information to help anyone planning a wedding or party in 
Gisborne. Copies of this full colour glossy booklet will be 
distributed via our advertisers’ businesses and from The 
Gisborne Herald.  

25

Daffodil Day
Daffodil Day is the main fundraising event for the New 
Zealand Cancer Society. This feature will allow businesses 
to place their logo alongside a daffodil in support and also 
provide donation to the Cancer Society to support people 
with cancer. 

28

Father’s Day
Feature promoting products and services for Father’s Day gift 
ideas.  



30

From The Land (3)
Spring edition - A seasonal rural publication featuring 
personal interest stories about local farming people. It 
includes history of farming in Gisborne, the science of 
farming, a rural calendar, and latest market information.

Election Feature 
Feature to inform the community about the political 
candidates for the region and for awareness and educational 
purposes.

September
11

Māori Language Week 
Our new feature focusing on Māori language. You can 
promote your language courses, special deals for the week 
or show people what you do to support this very special 
language.

11

Business Quarterly (3)
Giving up-to-date information on the state of the economy, 
Business Quarterly documents how the lead players, 
Council, Iwi and other key parties influence the economic 
development of this region. Multiple issue discounts apply.

15

Discover Tairāwhiti
Our premier tourism publication shows that Tairāwhiti is a 
vibrant, interesting and beautiful place to visit. Copies will be 
inserted into other local newspapers in multiple regions in 
the North Island and distributed throughout Tairāwhiti.

18

September School Holidays Page
Promoting holiday programme ideas for school-age children.  

20

Get Social
Feature promoting clubs in Gisborne, a great opportunity to 
boost membership!

Hops and Grapes
Brand new feature bringing awareness to the award-winning 
cellar doors, brewery and cider region that we are known for 
with showcasing our talent.

October
6

Poverty Bay A&P Show 
A special supplement published just prior to the Show 
(October 13, 14, 15). This feature will highlight what is on and 
available at this year’s Show.

13

Home Feature (2)
Gisborne’s biannual home feature covering stories about 
DIY projects, renovations, new builds, interior design ideas, 
cooking, gardening and more!

20

Don’t Drink and Drive - Labour Weekend 
(Road to Zero)
Drink-driving is one of the largest causes of death and injury 
on New Zealand roads. With this in mind, we will publish a 
feature “Stay Alive... Don’t Drink and Drive” in time for the long 
weekend. 

27

Eat, Shop, Play, and Stay in Gisborne
A glossy booklet full of amazing cafes, restaurants, shops, 
accommodation and activities in Gisborne. This booklet has 
a shelf life of 12 months and is distributed throughout the 
region during the whole year.

November
10

Gizzy Fizzy (was Summer Fun)
Brand new feature covering all things summer! Be safe in 
and around the water and in the sun, shining light on the 
shopping sections around Gisborne.

15

Ram Sales
Feature promoting Ram Sales in the region.

17 

International Men’s Day
To generate awareness to the conversation around men 
and masculinity and conversations with males around Te 
Tairāwhiti. 

23 

Gumboot Friday
Feature to fundraise and generate awareness of Gumboot Friday 

25

White Ribbon
This feature will allow businesses to place their logo 
alongside a white ribbon in support of the elimination of 
violence against women. We are offering white ribbon spaces 
to sponsors that want to show they are against psychological, 
emotional or physical domestic violence.

27

Ballance Street
This feature promotes business in Ballance Street Village. 
Photography of the team, editorial, and an advertisement 
included!

29

From The Land (4)
Summer edition - A seasonal rural publication featuring 
personal interest stories about local farming people. It 
includes history of farming in Gisborne, the science of 
farming, a rural calendar,  and latest market information.

December
6

Christmas Feature
Annual publication featuring all things Christmas, eg, gifts, 
food, things to do over the Christmas period and much more.



9

Summer Holidays Page
Promoting holiday programme ideas for school-age children.  

11

Business Quarterly (4)
Giving up-to-date information on the state of the economy, 
Business Quarterly documents how the lead players, Council, 
Iwi and other key parties influence the economic development 
of this region. Multiple issue discounts apply.

13

Pens of Children
We invite primary school children to write in and tell us what 
Christmas means to them. We publish the 10 best letters 
and one of them wins a $150 grocery voucher – just in time 
for Christmas. Sponsor advertisements are available on each 
page. 

15

2024 Wallplanner
Next year’s full-colour wallplanner, inserted into every copy 
of the Gisborne Herald. Advertising spaces available around 
the outside of the planner – great value for 12 months of 
advertising. 

22

Don’t Drink and Drive — Festive Season 
(Road to Zero) 
Drink-driving is one of the largest causes of death and injury 
on New Zealand roads. With this in mind, we will publish a 
feature “Stay Alive… Don’t Drink and Drive”.

Where people shop

Influence of The Gisborne Herald 
in our community

What people buy

70% 66%
Influenced by advertisements in The Gisborne Herald

InsightFull Limited 2021: News Brands Research The Gisborne Herald



Advertisement specifications 
Our preferred advertisement format is CMYK PDF, standard Postscript 
fonts only.
Gisborne Herald colour and PDF settings are vital for best print production/
colour management, and they can be found on our website: www.
gisborneherald.co.nz/advertising
All graphics and non-standard Postscript fonts must be embedded. Non-
standard (True Type) fonts must be outlined or saved as curves. 

Page two Casual Special rate*

7cm x 2 column $155.00 $98.00

Back page Casual Special rate*

6cm x 8 column $649.00 $549.00

10cm x 8 column $1079.00 $749.00

Front page (full colour)

4cm x 8 column $649.00

Prime positions

*Minimum of 6 insertions over 6 consecutive weeks (price per insertion). 

*Minimum of 6 insertions over 6 consecutive weeks (price per insertion).

All rates exclude GST

Full Run 6500 Urban Only 5300 Rural Only 1200

$720.00 $600.00 $360.00

Insertions

Deadlines: Inserts are required to be on site three 
working days prior to insertion date.
Specifications: Inserts may be no larger than 
24 compact pages (36cmx26cm), unless prior 
agreement is obtained. Preferably, inserts should 
not be folded or stapled. Alternative sizes may be 
accepted by arrangement.

All rates exclude GST

Gisborne Herald Publishing Day Front Page Solus

Black & White Mon-Sat $649

Colour Mon-Sat $649

Weeks 1 to 5 6 to 11 12 to 23 24 to 35 36 to 47 48 +

Discount % 0% 10% 20% 30% 40% 50%

No. of ads Two Three Four Five Six

Multiply x single insertion 1.25 1.5 1.75 2.0 2.25

Page 3 
MAX 1/4 PAGE

Page 5 
MAX 1/2 PAGE

Page 7 
FIRST RH FULL PAGE

All other 
placement

50% loading 25% loading 25% loading 20% loading

Rates

Casual rate:    $8.40  per column cm
All rates exclude GST

Within 7 days (Must include Monday or Tuesday)

ADVERTISING
RATES

Loading

Weekly discounts

Frequency discounts

Column widths

Deadlines

Bookings are required by 10am three working days prior to publication.
ie, In the absence of a public holiday, booking deadlines are as follows:

Publication date: Booking deadline:
Monday 10am Wednesday
Tuesday 10am Thursday
Wednesday 10am Friday
Thursday 10am Monday
Friday 10am Tuesday
Saturday 10am Wednesday

Copy for advertisements to 
be set in-house is required at 
10am, 3 working days prior 
to publication. Complete 
material is required before 
12 noon on the working day 
prior to publication.

Columns 1 2 3 4 5 6 7 8

Width (cm) 3.1 6.4 9.7 13.0 16.3 19.6 NA 26.2

DPS

$3024.00

$4233.60

Full Page Half Page 1/4 page 1/8 page 1/16 page

$2419.20 $1209.60 $604.80 $302.40 $151.20

$3386.88 $1693.44 $846.72 $423.36 $211.68

Copy for advertisements to 
be set in-house is required at 
10am, 3 working days prior 
to publication. Complete 
material is required before 
12 noon on the working day 
prior to publication.

Technical specifications
Compact newspaper printed web offset

•  Full page 36cm (depth) x 26cm (width)

•  Half page 36cm x 13cm and 18cm x 26cm

•  Quarter page 18cm x 13cm and 9cm x 26cm

•  Eigth page 18cm x 6.4cm and 9cm x 13cm

•  Sixteenth page 9cm x 6.4cm and 4cm x 13cm

Colour
Colour rate is based on 
an additional charge of  

40% +GST of the  
black & white rate.



Gisborne Herald Publishing Day Front Page Solus

Black & White Mon-Sat $649

Colour Mon-Sat $649

by

MREC Banners 300x250

  15,000 impressions per month $350
  30,000 impressions per month $550

Video sponsorship 

   1 month - $800
   3 months - $700 per month
   6 months or more - $600 per month

Be the video sponsor for all the video 
news created by The Gisborne Herald 
videographer and displayed on our 
Facebook page (42K followers) and 
Youtube channel (14.5k subscribers).

15 second pre-roll video advertising your 
business before the video news created 
by The Gisborne Herald videographer and 
displayed on our website.

15 second video 

  1 month - $900
  3 months - $800 per month
  6 months or more - $700 per month

WHY? 
  Biggest local media company.

  Trusted environment, 
combined with our local 
content for your brand 
integrity. 

  Targeting your customers in 

your region and demographic.

  Building brand awareness and  

brand connection.

www.gisborneherald.co.nz

20% discount 
if you are also 

running a yearly 
print campaign

WOW!

All options exclude GST.  Clients to provide artwork and landing page with deadline 48 hours before going live in the website.

We have on average more than 

30,000 website daily views across 

all devices (mobile, tablet and 

desktop).



Business profiles are an opportunity for you 
to share information about your business 
with our readers. The highly effective format 
of advertising and editorial personalises your 
business, explaining the focus, purpose and 
position in the market. This is the most effective 
format for announcing changes in your business, 
introducing new concepts, products and, of 
course, people. 

Editorial You may supply your own editorial which 
will be edited to the style of the Gisborne Herald. Or we can 
provide an editorial service for you. To maximise readership 
the editorial should maintain a news style. Any branding or 
selling features should be included in your advertisement. ½ 
pages are 300-350 words, full page 600-700 words.

Photography We provide a free photographic 
service within business hours. A good photograph will 
capture attention and it helps if you have some input into 
deciding on the best shot. 

TELL GISBORNE ABOUT

WITH A

YOUR 
BUSINESS
BUSINESS 
PROFILE
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237 Stanley Road • Gisborne • 06-867 3900  
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46718-01

GREENSTONE CARVING  |  PAUA SHELL  |  STONE  |  WOOD

Giftware personalised for you!

www.neptunespizza.com
35 Gladstone Rd, Gisborne

06 214 6393

PRE ORDERS WELCOME

Hand-stretched dough, fresh 
local ingredients. 
We aim to have your order 
being boxed as you arrive, 
ensuring your pizza is as hot 
and fresh as possible.

46
79
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sPECiAL sTORE: The Stone Studio team of (from left) Dianne Wood, Kerry 
Johnston, Monica Jones and Sandra Parker offer customers a unique range of 
pounamu and gift ideas.

The energy at The Stone Studio bustles 
with vibrancy and co-owners Sandra and 
Ewan Parker invite customers to take a 
moment out of their busy day to relax, 
browse and take in the energy of this 
special shop.

The unique store offers a range of 
pounamu and bone carvings, jewellery, 
crystals, gift ideas and so much more.

Established in 1997, the business has 
steadily grown and adapted to customer 
needs.

The Stone Studio has become an iconic 
place of interest for locals and visitors 
alike.

Father and son team Ewan and Guy are 
on-site, which allows visitors to view the 
work that goes into making each exquisite 
carving. They also offer an engraving 
service for jewellery, trophies, 21st gifts 
and the like.

Customers can buy a barista-made 
coffee or hot chocolate while they browse 
the amazing array of products, which 
includes inspirational cards and books, wall 
art, possum and merino accessories (gloves, 
socks and scarves), souvenir items, window 
hangings, salt crystal lamps and more. 

It is also a must to sample the range 
of fudge before deciding which delicious 
flavours to purchase.

The friendly and knowledgeable team 
are on hand to assist with customer queries 
and a gift wrapping service is available at 
no extra cost.

If you haven’t already, pop into the store, 
situated at the beach end of Stanley Road, 
and experience the charm of The Stone 
Studio.

The Stone Studio is open Monday to 
Friday 9am to 4.30pm and Saturday 9am 
to 1pm.

Something for everyone 
at The Stone Studio

Locally owned and operated Neptunes 
Pizzeria at the river end of Gladstone 
Road is entering its third year of business 
serving fresh, delicious pizzas.

Customers have taken to the online 
ordering process so their piping hot pizzas 
are ready for pick-up or delivery at a pre-
determined time. 

Owner/operator Leah McCann is 
grateful to her team of six young and 
vibrant part-time staff who she describes 
as “customer-focused with great attitudes 
and integrity”. 

The team at Neptunes want their 
customers’ experience to be a good one 
and are committed to getting the pizzas 
ready on time and keeping an open line of 
communication. 

The pizza dough is a leavened 
sourdough base that is left to rise before 
being hand-stretched and topped with 
fresh and delicious toppings. 

A range of gluten-free and vegan 
options are also available. 

For customers who like a bit of zest, a 

new addition to the menu is The Phoenix, 
which is loaded with spicy paprika-
marinated chicken and was designed by 
staff member Phoenix. 

“It is great to see the team growing in 
confidence and putting their ideas out 
there, trying new things and gaining 
experience in the hospitality industry,” 
Leah says.

Another new addition to the kitchen 
is a deep fryer, which means hot chips, 
cinnamon sugar churros and mini-donuts 
have found their way to Neptunes.

 Check out the full menu on their 
website neptunespizza.com

Neptunes Pizzeria is open and cooking 
Wednesday and Thursday from 4.30 to 
8pm, Friday and Saturday from 4.30 to 
8.30pm and Sunday from 4.30 to 8pm. 

A delivery driver is available on Friday 
and Saturday.

For a new pizza experience, immerse 
yourself in Neptunes Pizzeria where the 
staff are ready and waiting to welcome new 
and existing customers.

Ready to serve up 
a slice of perfection

NEPTuNEs Pizz ERiA TEAm: From left, Becky Isherwood, Phoenix Ngata, Leah 
McCann, Mila Yates, Abby Aldridge, Leo Girling-Butcher, Lulu Girling-Butcher. 
Absent: Imogen McGuinness, Sian Williams, Nicole Van Dewater. 
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Juve offers one of Gisborne’s most comprehensive treatment menus including Skin Therapy, Facials, Massage, Spa 
Experiences, Teeth Whitening, Mani/Pedicure, Brows & Lashes, Pulsed Light Hair Reduction/Skin Rejuvenation, 

SkinPen, and Appearance Medicine. Juve is the exclusive stockist of Environ® and Jane Iredale® in Gisborne.

ENTER A SKINCARE & WELLNESS SPACE

Website              Juve.co.nz

Online shop       Juve.co.nz/shop

Online booking  Juve.co.nz/online-booking

Contact              rejuvenate@juve.co.nz or
                          06 867 1234 46
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Juve continues to be an innovative and 
progressive business, always keen to initiate and 
encompass new ideas.

This was a key component of Juve winning 
multiple awards including New Zealand’s Best 
Clinic-Spa. 

Juve, including former business names, was  
the first to offer complete beauty therapy services, 
appearance medicine, intense pulsed light, facial 
acupuncture, nutritional skin experts, cosmetic 
and paramedical tattooing, mineral makeup and 
real solutions for addressing sun-damaged skin. 

Juve shares its space with a psychologist to 
promote a more holistic approach to body and 
mind wellness. 

More recently, Juve was at the forefront of 
making salon waste history by being one of 
10 New Zealand skin and beauty clinics, and 
the first in Tairāwhiti, to partner with social 
enterprise Sustainable Salons. 

Sustainable Salons has been working in 
Australia with hairdressing, beauty and pet 
grooming industries to divert 95 percent of 
waste from landfills and send it to recycling. 

Juve is proud to be working towards being a 
sustainable business. The partnered initiatives 
include:

• Plastics being cleaned and upcycled into 
new products such as outdoor furniture, 
underground cable covers and glasses frames. 
Clients can bring back their empty product 
containers and receive rewards.

• Paper being reduced to pulp and turned into 
new paper products.

• Tools that no longer work will be broken 
down and valuable parts will be repurposed.

• Equitable treatment of people by employing 
differently abled people to sort through the 
materials ready for repurposing. 

• KiwiHarvest rescues approximately 180 

tonnes of good-quality surplus food every 
month and redistributes it to people struggling 
across New Zealand. Every dollar created 
through recycling equals two meals for people 
in need. 

Sustainability is not just about being “green”. 
It encompasses the economy, humanity, society 
and environment. 

The Juve team are excited to support these 
four areas and make a meaningful contribution 
to lasting positive change. 

Juve continually seeks partnerships with 
honest and effective businesses such as Environ 
Skincare and Jane Iredale Mineral Makeup. 

These companies produce high-performing 
products while being conscious of their decisions, 
including where raw materials are sourced from, 
water processing and using refillable makeup 
containers. 

These enterprises are global multi-award-
winning businesses whose products are 
exclusively available at Juve. 

Many people want to associate with businesses 
committed to positive environmental and social 
practices.

“We have always wanted to provide the best 
products, services and practices for our team and 
clients, and the Sustainable Salons partnership 
reflects our commitment,” Juve company 
director Sally Wright says. 

“To reach full potential is a lifetime journey of 
being the best you can be. Juve receives terrific 
support from the community and is a business 
that continues to grow. 

“The beauty and medi-spa industry uses 
disposable materials and single-use containers, 
and salon waste is the dirty little secret. 

“Juve is committed to meeting the needs of 
our clients without compromising the needs of 
future generations.”

Award-winning rejuvenation destination

INNOVATIVE CLINIC: Juve director Sally Wright is proud to support 
Sustainable Salons.

2 LOCALLY OWNED & OPERATED

237 Stanley Road • Gisborne • 06-867 3900  
info@stonestudionz.co.nz • www.stonestudionz.co.nz

46718-01

GREENSTONE CARVING  |  PAUA SHELL  |  STONE  |  WOOD

Giftware personalised for you!

www.neptunespizza.com
35 Gladstone Rd, Gisborne

06 214 6393

PRE ORDERS WELCOME

Hand-stretched dough, fresh 
local ingredients. 
We aim to have your order 
being boxed as you arrive, 
ensuring your pizza is as hot 
and fresh as possible.

46
79

4-
01

sPECiAL sTORE: The Stone Studio team of (from left) Dianne Wood, Kerry 
Johnston, Monica Jones and Sandra Parker offer customers a unique range of 
pounamu and gift ideas.

The energy at The Stone Studio bustles 
with vibrancy and co-owners Sandra and 
Ewan Parker invite customers to take a 
moment out of their busy day to relax, 
browse and take in the energy of this 
special shop.

The unique store offers a range of 
pounamu and bone carvings, jewellery, 
crystals, gift ideas and so much more.

Established in 1997, the business has 
steadily grown and adapted to customer 
needs.

The Stone Studio has become an iconic 
place of interest for locals and visitors 
alike.

Father and son team Ewan and Guy are 
on-site, which allows visitors to view the 
work that goes into making each exquisite 
carving. They also offer an engraving 
service for jewellery, trophies, 21st gifts 
and the like.

Customers can buy a barista-made 
coffee or hot chocolate while they browse 
the amazing array of products, which 
includes inspirational cards and books, wall 
art, possum and merino accessories (gloves, 
socks and scarves), souvenir items, window 
hangings, salt crystal lamps and more. 

It is also a must to sample the range 
of fudge before deciding which delicious 
flavours to purchase.

The friendly and knowledgeable team 
are on hand to assist with customer queries 
and a gift wrapping service is available at 
no extra cost.

If you haven’t already, pop into the store, 
situated at the beach end of Stanley Road, 
and experience the charm of The Stone 
Studio.

The Stone Studio is open Monday to 
Friday 9am to 4.30pm and Saturday 9am 
to 1pm.

Something for everyone 
at The Stone Studio

Locally owned and operated Neptunes 
Pizzeria at the river end of Gladstone 
Road is entering its third year of business 
serving fresh, delicious pizzas.

Customers have taken to the online 
ordering process so their piping hot pizzas 
are ready for pick-up or delivery at a pre-
determined time. 

Owner/operator Leah McCann is 
grateful to her team of six young and 
vibrant part-time staff who she describes 
as “customer-focused with great attitudes 
and integrity”. 

The team at Neptunes want their 
customers’ experience to be a good one 
and are committed to getting the pizzas 
ready on time and keeping an open line of 
communication. 

The pizza dough is a leavened 
sourdough base that is left to rise before 
being hand-stretched and topped with 
fresh and delicious toppings. 

A range of gluten-free and vegan 
options are also available. 

For customers who like a bit of zest, a 

new addition to the menu is The Phoenix, 
which is loaded with spicy paprika-
marinated chicken and was designed by 
staff member Phoenix. 

“It is great to see the team growing in 
confidence and putting their ideas out 
there, trying new things and gaining 
experience in the hospitality industry,” 
Leah says.

Another new addition to the kitchen 
is a deep fryer, which means hot chips, 
cinnamon sugar churros and mini-donuts 
have found their way to Neptunes.

 Check out the full menu on their 
website neptunespizza.com

Neptunes Pizzeria is open and cooking 
Wednesday and Thursday from 4.30 to 
8pm, Friday and Saturday from 4.30 to 
8.30pm and Sunday from 4.30 to 8pm. 

A delivery driver is available on Friday 
and Saturday.

For a new pizza experience, immerse 
yourself in Neptunes Pizzeria where the 
staff are ready and waiting to welcome new 
and existing customers.

Ready to serve up 
a slice of perfection

NEPTuNEs Pizz ERiA TEAm: From left, Becky Isherwood, Phoenix Ngata, Leah 
McCann, Mila Yates, Abby Aldridge, Leo Girling-Butcher, Lulu Girling-Butcher. 
Absent: Imogen McGuinness, Sian Williams, Nicole Van Dewater. 

Size Advertisement  Prime day Any other day
 Dimensions (Wed, Thurs, Sat)  Monday, Tuesday, Friday

½ page 18cm high x 13cm wide B/W $840 Colour $1176 B/W $672 Colour $940

1 page 26cm high x 26cm wide B/W $1680 Colour $2352 B/W $1344 Colour $1881

Casual Prices (excluding GST)



General Terms & Conditions 
for Advertisements

THE Gisborne Herald Co. Ltd. (“The Gisborne Herald” or “we”) 

accepts all advertisements (including notices) for publication on 

the following terms and conditions:

1. Warranties: The Advertiser warrants and undertakes to 

  The Gisborne Herald that:

 a.  the advertisement does not contain any material:

  •  that is or is likely to be misleading or deceptive or   

   otherwise breaches the Fair Trading Act 1986; or

  •  that is defamatory, infringes a copyright, trademark or  

   otherwise infringes any intellectual or industrial 

   property rights; or

  •  otherwise breaches any provision of any statute,   

   regulation, by-law or other rule or law; and

 b.  the material complies in every way with the Advertising

   Codes of Practice issued by the Advertising Standards  

   Authority Inc. (“ASA”) and with every other code or

   industry standard relating to advertising in New

   Zealand; and

 c.  publication of the material will not give rise to any

   liability on the part of The Gisborne Herald or in a claim  

   being made against us in New Zealand or elsewhere.

2. Indemnity: The Advertiser acknowledges that The Gisborne 

Herald relies on the warranties set out in clause 1 and agrees to 

indemnify The Gisborne Herald against all losses or costs arising 

directly or indirectly from publication of the material, and from 

any costs incurred in our making corrections or amendments in 

accordance with these terms and conditions.

3. Right to Alter or Refuse: We reserve the right to alter, 

abbreviate or refuse to publish any advertisement if, in our sole 

opinion, it would be undesirable to publish it. We may adjust 

material to conform to our technical specifications or for other 

genuine reasons as long as we do so using reasonable care.

4. Notification of Errors: It is the responsibility of the 

Advertiser to advise The Gisborne Herald as soon as possible 

(and in any case within three days of the date the advertisement 

appeared or should have appeared) of any error or omission in 

an advertisement placed by the Advertiser. After three days, any 

claim is deemed to have been waived by the Advertiser.

5. Disclaimer of Liability: We will not be liable for any indirect 

or consequential loss (which includes loss of revenue or profit) 

from an error or omission in material published, or for failure 

to publish, whatever the reason for the error. If we are found to 

have any direct liability to an advertiser or third party in any 

circumstance that liability is limited to the cost of the advertising 

space. We accept no responsibility for any error in advertisements 

placed by any telecommunications method. We will not be liable 

for errors or omissions arising from the advertiser having given us 

incorrect instructions, or in any circumstances where a proof has 

been submitted and approved by the Advertiser.

6. Placement: While we will make reasonable efforts to place 

advertisements in the positions requested, we cannot guarantee 

positions unless a guaranteed position loading charge is agreed 

and paid.

7. Late Material: If material does not arrive prior to the copy 

deadline the booking is deemed to be cancelled and will attract a 

cancellation fee of 50% of the total advertising charge.

8. Cancellation: Cancellation of advertisements after the 

booking deadline will attract a cancellation fee of 50% of the 

total advertising charge. Ads cancelled after copy deadline will be 

charged the full amount.

9. Consumer Guarantees Act Exclusion: The guarantees 

contained in The Consumer Guarantees Act 1993 are excluded 

where the Advertiser acquires, or holds himself out as acquiring, 

goods or services from The Gisborne Herald for the purpose of a 

business.

10. Payment: Unless otherwise agreed in writing, payment for 

advertising is to be made in full by the 20th of the month following 

the date of the invoice or statement. If payment is not made by 

due date the Advertiser will be liable for interest at market rates 

and all costs of recovery, commissions and collection fees. In 

some cases payment is required in advance of publication.

11. Property Rights: All advertisements created or set and 

published by the Gisborne Herald remain the property of The 

Gisborne Herald.

Terms and conditions may be subject to change without notice.



Business Diagnostic

Business:______________________________________________________Date:____________________
Contact details:_________________________________________________________________________

BUSINESS
Why? ______________________________

___________________________________

___________________________________

___________________________________

How do you make money? _____________

___________________________________

___________________________________

___________________________________

# of customers _______________________

___________________________________

Average sale ________________________

___________________________________

KEY CUSTOMER GROUP
Who earns the highest yield? ___________

___________________________________

___________________________________

___________________________________

___________________________________

SALES PLAN/COMPETITORS
Who to? ____________________________

___________________________________

___________________________________

___________________________________

___________________________________

Who by? ___________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

Budget? ____________________________

POINT OF DIFFERENCE
What do you offer that is different? _______

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

IDEAS
___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

2023/24 OPPORTUNITIES & GOALS
___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

ACTIONS
___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

___________________________________

64 Gladstone Road, Gisborne • 869 0617
adservices@gisborneherald.co.nz

www.gisborneherald.co.nz


